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Legisiative
Initiative

What: Signed into law on May 15, 2023, Senate
Bill 240, requires each local workforce
development board to create an education and
industry consortium.

Who: Composed of representatives of
educational entities and businesses in Central
Florida
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OF

OVERVIEW

Mission: Align educational programming with
iIndustry needs at the local level

WE BREAK FREE
ORBIT OF FE

Who: CareerSource Central Florida, University
of Central Florida, education organizations, and
industry leaders

Focus: Unite education with industry needs to
respond to the community's economic growth
and the demands of the future workforce
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UNIVERSITY OF
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06/13/2025 EDUCATION AND INDUSTRY CONSORTIUM MEETING DETAILS

Agenda
Iltem #

1. Welcome Nilda Blanco, SVP Strategic Initiatives,
CareerSource Central Florida

Topic Presenter

2. Consortium Purpose

3. Information / Discussion
A. Central Florida Talent Landscape Nilda Blanco

B. Talent Supply Survey Project Sara Reynolds, Associate Director,

Research & Strategy, Orlando Economic
Partnership

Emily Flositz, Career Development
C. UCF Career Services & Strada Foundation Training Specialist, University of Central
Florida

D. Consortium Roundtable / Discussion - What is the
best way to engage industry leaders to understand
workforce opportunities?

Other Business
Adjournment




CENTRAL FLORIDA
TALENT LANDSCAPE




CENTRAL FLORIDA

DEMOGRAPHIC SNAPSHOT
(LAKE, ORANGE, OSCEOLA, SEMINOLE, SUMTER)

POPULATION (2024) oAl GENDER RATIO(FEMALE:MALE)
3,023,414 TS 50.9% : 49.1%

TOTAL REGIONAL NONAGRICULTURAL
EMPLOYMENT (APRIL 25)

1,570,500

ETHNICITY ( HISPANIC OR LATINO :
NON-HISPANIC OR LATINO)

31.2% : 68.8%

B8\ MEDIAN HOUSEHOLD INCOME HIGH SCHOOL GRADUATION RATE
> "
‘\/ $72.4K =2¢ 89.7%

: JobsEQ®
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http://www.chmuraecon.com/jobseq

AGE DISTRIBUTION RACE DISTRIBUTION

CENTRAL FLORIDA
DEMOGRAPHIC SNAPSHOT
RETIRING SOON (ACCOUNTS FOR THE
&i“@m WORKING POPULATION OLDER THAN 55) VETERANS
897,347 159,270

a
QP
oc%aoo

18 to 34 Years 23.19%
35 to 54 Years 26.4%
Other Race
55 to 74 Years 22_ 10/0 9.20%
75 Years + 7.4%0 ) White
Asian 54.10%
0 5% 10% 15% 20% 25% 30% 4.30%
American Indian and Alaska Native
0.30%

Two or More Races
16.60%

Under 18 20.8%

%

Black or African American
15.50%

. ® ‘ CareerSource
ource: JobsEQ ' ’ CENTRAL FLORIDA



http://www.chmuraecon.com/jobseq

FLORIDA POPULATION CHANGES

POPULATION (2024)

21.928 881
TOP PROJECTED
POPULATION GROWTH
2024 - 2029
1.St. Johns County 20%
2.0sceola County 18%
3.St. Lucie County 17%
4.Pasco County 17%
5.Walton County 17%
6.Polk County 16%
7.Flagler County 16% o |
8.Lake County 16% -
9.Sumter County 15% L)
10. Gulf County 15%

CareerSource
CENTRAL FLORIDA

Source: Lightcast



CENTRAL FLORIDA
EDUCATION SNAPSHOT

CErRAL PLORLA 3RD GRADE READING SCORES
EDUCATIONAL ATTAINMENT
(2024)
(2024)
80%
30.00%
25.20% 70%
25.00% 22.90%

60%

50%
12.90% 40%
30%
’ 20%
10%

Less Than 9th Grade High School Some  Associate's Bachelor's Graduate
Sth Grade  to 12th Diploma College 0%

Degree Degree Degree and
Grade Higher Osceola Orange Sumter Seminole

20.00%

15.00%

10.00%

2.00%

0.00%

Data represents individuals living in the region who are 25 and older.

Source: JobsEQ®

Source: Florida Scorecard, Florida Department of Education
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EDUCATIONAL SUCCESS

Kindergarten Readiness High School Graduation Rate

Lake Orange Lake Orange
91.7% 89.3%

(Getting Higher) (Getting Higher)

57% 50%

(Improving) {Unchanged)

View Statewide Heat Map View Statewide Heat Map

100% 100%

2030 Goal 2030 Goal

95% 95%

2030 Goal 2030 Goal

Osceola Seminole Sumter Osceola Seminole Sumter

88.8% 91.8% 92.2%

(Getting Higher) (Getting Higher) (Getting Lower)

45% 64% 55%

(Improving) (Improving) (Dedining)

View Statewide Heat Map View Statewide Heat Map View Statewide Heat Map

95% 95% 95%

2030 Goal 2030 Goal 2030 Goal

100% 100% 100%

2030 Goal 2030 Goal 2030 Goal

B P 4

Source: TheFloridaScorecard
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EMPLOYMENT TRENDS

Employment YOY%
 In April 2025, nonagricultural employment in Chm%a ® Ush @ Central Florida
Orlando-Kissimmee-Sanford was 1,570,500. -
* The labor force participation in Central Florida, 10%
according to the latest data, was 63.1% in April
2025, decreasing 0.2% since 2023. Pre-pandemic 5% i::)zr?dg‘: -
labor force participation rate was 62.70%. USA 1.1%
0% Central Florida
1.1%
-5%

-10%

Source: JobsEQ® ; Lightcast
Florida Department of Com

au of Workforce Statistics and Economic
Research
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UNEMPLOYMENT RATE

@® Florida @ USA

@ Central Florida
5%
« The unemployment rate for the Central Florida was 3.4%b0 as of April
2025. This rate was lower than the previous month 3.5%.
* One year earlier, in April 2024, the unemployment rate in the Central

4% Florida was 3.2%.
o—n—r"”" °

3% \N

2% April 2025
Florida 3.5%
USA 3.9%

o Central Florida

% 3.4%

> 9> 9 o> o> o> o o> o> P

KU S S S S al
N FFFEE .

N }‘}% ,@.@ SIS 0 )

Source: U.S. Department of Labor. Bureau of Labor Statistics ' ’ SENTRAL FEORIDA



JOB SEEKERS VS. OPEN JOBS

FOR EVERY 100 OPEN JOBS, 94 FLORIDIANS ARE LOOKING FOR WORK

417,988

390,000 94

Unemployed Persons Unemployed People per 100

(Increasing) (Increasing) Jobs

ORANGE

/v" OPEN JOBS
11

38,589

(Increasing)

29,562

Unemployed Persons
(Increasing)

SEMINOLE

/v" OPEN JOBS
11

7,507

(Increasing)

9,358

Unemployed Persons
(Increasing)

125

Unem le per 100
ﬂﬂjﬂtjljiﬂp per

OSCEOLA

/v" OPEN JOBS
11

5,589

(Increasing)

8,910

Unemployed Persons
(Increasing)

160

Unem le per 100
Ii'l'J'E‘}ui';“F per

LAKE

/J' OPEN JOBS
11

1,768

(Increasing)

2,397

Unemployed Persons
(Increasing)

SUMTER

/J' OPEN JOBS
11

5,163

(Increasing)

1,773

Unemployed Persons
(Increasing)

77

Unem le per 100
ﬂﬂjﬂjluﬂ;ﬂp per

136

Unem le per 100
Ii'l'J'E‘}ui'i“F per

151

Unem e per 100
Ii“ﬂ}jiﬂp per

Source: TheFloridaScorecard.org

i1
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SURVEY PROJECT




Central Florida
Education Industry Consortium

ORLANDO

PARTNERSHIP June 13, 2025




* About RESEARCH & STRATEGY at the OEP

 CURRENT Business Sentiment (through Q1 2025)

* Q2 Survey / ORLANDO REGIONAL TALENT SUPPLY ANALYSIS —

 How YOU Can Help

©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™



Research & Strategy at the OEP

Data Meaning Insight
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Total Sales’ Dec 24 §$16.5 billion  $17.4 billion $17.2 billion -5.3% 4.3%
rrOPLE
T e Fi ac 24 . 81.1 695 . X
XPLOR'NG . EO‘R — " lorida Consumer Sentiment Index Dy 86.4 3.5 5.3pp 16.9pp 97 8% (nar
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- —
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20,9 5307
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Hiring Expectations Q3'24 28.0% 36.8% 34.8% -8.8pp 6.8pp
g o 2500 ixe
- Awe 14

Labor Force Nov 24 1,465,933 0.5% 1.4% reOPLE
§ T
Employed Nov 24 1,413,911 4 0.6% 1.9% 0.9% (3¢
Unemployed Nov 24 52,022 50,856 45558 2.3% 14.2% e
s Vlpp -
Orlando MSA 3.5% 35 3.1% 0.0pp 0.4pp " ";‘
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. Average Weekly Wage Nov 24 $1,095.07 $1,070.26 $1,008.86 23% 8.5% Sone it Wores
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Total 59,690 61,056 2.2% -4.8%
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POSITIVE

Business confidence closed the third
quarter up 41.2 percentage points from a
year earlier as sentiment towards the

NEGATIVE

Preliminary data suggest total sales
declined year-over-year in December for the

NEUTRAL

was in
November at 3.5% as the region continued to
inch towards a more balanced labor market.

i mited

first time in 16 months, falling 4.3%. outn 19%2 Erme 80 Constrangd
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Orlando MSA

6/12/2025

©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™
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Results: Q1 2025 Business Conditions Survey

Recent Performance &

General Confidence Expectations

»

»

Opportunities & : . L
Challenges . Special Topic: 2025 Priorities

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™
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Local business confidence in the national economy fell sharply in the first quarter
amid considerable policy uncertainty.

Net balance*, confidence in next 3 months

100%

e Own Business e J.S. Economy

82%

78%

75% 72%

50% 48%

31%
25%

14%

7%

N
Q12024 Q2 2024 Q3 2024 Q4 2024 Q1 2025

-25%
*percentage of businesses confident in economic outlook less percentage not confident
Source: Orlando MSA Business Conditions Survey, Orlando Economic Partnership

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™



Revenue rebounded from Q4 2024 but hiring and investment retreated, and
future expectations weakened across all areas.

Looking Back-

Net balance, performance in last 3 months

75%

50%

25% \

—Revenue = nnovation = Profitability e Employment = |nvestment

0%
Q12024 Q2 2024 Q3 2024 Q4 2024 Q12025

Source: Orlando MSA Business Conditions Survey, Orlando Economic Partnership

75%

50%

25%

0%

- Looking Forward

Net balance, expectations

in next 3 months

—— Profitability

e Employment

Q12024

Q2 2024

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™
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Net balance, performance in last 3 months

75%

50% /
Z =

25%

esmwRevenue

0%

Q12024 Q2 2024 Q3 2024 Q4 2024 Q12025

Source: Orlando MSA Business Conditions Survey, Orlando Economic Partnership

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™ 25



Net balance, performance in last 3 months

75%

50%

25%

e mployment e |nvestment

0%

Q12024 Q2 2024 Q3 2024 Q4 2024 Q12025

Source: Orlando MSA Business Conditions Survey, Orlando Economic Partnership

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™ 26



Net balance, expectations in next 3 months

75%

50%

25%

- Revenue = nnovation Profitability e Employment = |nvestment

0%
Q12024 Q2 2024 Q3 2024 Q4 2024 Q12025

Source: Orlando MSA Business Conditions Survey, Orlando Economic Partnership

& | 6/12/2025 ©Orlando Economic Partnership | Advancing Broad-based Prosperity ™



Businesses appear to be turning to the local market for growth opportunities as
national events play out.

What would you say are your company's
biggest opportunities in the next 3 months?

What would you say are your company's
biggest challenges in the next 3 months?

% of businesses referencing challenge

% of businesses referencing opportunity

New Clients Cost Pressures

Local Market Opportunities Political Uncertainty
Sector-Specific Opportunities Economic Uncertainty
Sector-Specific Challenges

Internal Improvements

Geographic Expansion Staffing Issues

25%
New Products/Services . Demand Challenges . .
31% ® Q12025 m Q4 2024 30% mQ12025 mQ4 2024
) 22%
Hiring Opportunities Funding Challenges
Funding Opportunities Supply Chain Challenges
International Opportunities Internal Challenges
0% 20% 40% 60% 0% 20% 40% 60%

Source: Orlando MSA Business Conditions Survey, Orlando Economic Partnership

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™




What would you say are your company's

biggest opportunities in the next 3 months?
% of businesses referencing opportunity

New Clients

Local Market Opportunities

Sector-Specific Opportunities

Internal Improvements

Geographic Expansion

New Products/Services

31% = Q12025 = Q4 2024
Hiring Opportunities
Funding Opportunities
International Opportunities
0% 20% 40% 60%

Source: Orlando MSA Business Conditions Survey, Orlando Economic Partnership

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™ 29



What would you say are your company's
biggest challenges in the next 3 months?

% of businesses referencing challenge

Cost Pressures

Political Uncertainty

Economic Uncertainty

Sector-Specific Challenges

Staffing Issues

25%
Demand Challenges
30%
Q12025 =mQ42024
] 22%
Funding Challenges
Supply Chain Challenges
Internal Challenges
0% 20% 40% 60%

Source: Orlando MSA Business Conditions Survey, Orlando Economic Partnership

6/12/2025

©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™
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Talent acquisition and cost efficiency are emerging as key strategies to navigate
uncertain outlook as businesses increasingly look inward.

Business Priorities
Q12025

80%
B % of businesses who say area has become more of a priority in recent months B % of businesses citing a change in importance in area who are considering a change in approach
60%

40%

20%

6%

0%
Talent Acquisition & Cost Efficiency Customer Satisfaction Revenue Growth Capital Investment Regulatory Compliance  Supply Chain Management Sustainability Tax Planning
Retention

Source: Orlando MSA Business Conditions Survey, Orlando Economic Partnership

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™



What's Next

-=)
—_—
---- Exploring Talent in Q2

with the

Orlando
Regional Talent Supply

Analysis



Orlando Regional Talent Supply Analysis

Purpose Focus Areas

|dentify talent needs to meet * Workers already here

 short-term employer demand * \Workers who move here each year

 long-term aspirations from Orlando 2045 * New graduates who join the workforce each
Vision year

Goal Key Drivers

Provide a roadmap to prepare the workforce * Emerging trends (Al, automation)

for a changing economy » Determine the critical skills needed for

Orlando’s future economy

6/12/2025 ©0rlando Economic Partnership | Advancing Broad-based Prosperity ™
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Orlando Regional Talent Supply Analysis

Approach Q2 Special Topic

Quantitative data from secondary sources Organized around 3 key talent areas:

1.Assessment of current workforce

+

2.Experience in the labor market in the last year

3.Workforce expectations over the next 5 years

Q2 2025 Orlando
MSA Business

Conditions Survey

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™



Orlando Regional Talent Supply Analysis

Survey open to Lake, Orange, Osceola, and Key dates:
Seminole county businesses.

Jun 30: survey closes
July/Aug: analysis/desktop research

Aug 31: draft report ready for stakeholder
review

Sep: report launch
Takes 10 minutes.

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™
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How You Can Help

* Include the survey as an entry in any regular upcoming communications/newsletters

* Promote on social channels, including sharing posts by the OEP

* Include a slide at the end of any local presentation before June 30"

* Invite us along to any meetings that make sense

6/12/2025 ©O0rlando Economic Partnership | Advancing Broad-based Prosperity ™
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ORLANDO MSA BUSINESS CONDITIONS SURVEY
IN SUPPORT OF

The Orlando Regional
Talent Supply Analysis

ORLANDO
ECONOMIC
PARTNERSHIP

Powered by
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ORLANDO
ECONOMIC
PARTNERSHIP

sara.reynolds@orlando.org

EIGHT YEARS OF ECONOMIC IMPACT




Institutional Initiatives to prepare students for the Workforce

Creating a Career-Ready Campus

CSCF & UCF Education and Industry Consortium Meeting
June 13, 2025



Career Readiness Has to Be Everyone’'s Business

&

=1

University of Central Florida

The number of good jobs in Florida for workers with bachelor’'s degrees will
grow by 15 million between 2024-2031.

(Center on Education and the Workforce 2031 Projections Report)
* 17% of graduating students that plan on seeking employment have not yet

started their job searches by Commencement.

(UCF Operational Excellence and Assessment Support, First Destination Survey,
Undergraduate Students 2023-2024)

* 43% of graduating students that plan on continuing their educations have not

yet applied to an institution.

(UCF Operational Excellence and Assessment Support, First Destination Survey,
Undergraduate Students 2023-2024)

Page 2



Kenneth G. Dixon Career Development Center

Explore ~ Gain

. gre;rssr; teiégloration, planning and Pos(.:saigeiﬁ:ies Experience

+ Internships and co-ops T

* Undergraduate research opportunities Career

» Graduate and professional school Development

preparation o Center Highimpact

» Other High-Impact Practices (HIP) Employers Practices

\ Comingy
Adveincad

Degrees

University of Central Florida Page 3



Strada Education Foundation Grant

1 of the 8 universities chosen for career services innovation

* Focus on developing innovations in career services

e Curriculum Integration

« Career Readiness Training for Coaching Community

* Technology

* Designing, implementing, and evaluating new approaches

« Alignment with education-to-career guidance principles

University of Central Florida

EDUCATION FOUNDATION

Congratulations to these grant
recipients for their efforts to

develop innovative guidance and
career services.

Strada

Page 4



Embedding Career Readiness at UCF

1 CURRICULUM 2 PROFESSIONAL 3 CAREER SERVICES
INTEGRATION DEVELOPMENT FOR TECHNOLOGY
FACULTY/STAFF




CURRICULUM
INTEGRATION




@ HIP Course Designations and AAC&U Framework

Intearative » Service Learning (SL): Learning out of the classroom by
Leagrning partnering with non-profits, public schools, and government

Experience agencies, to work on philanthropic projects.

* Integrative Learning Experience (IE): Students have a chance to
explore integrative pathways that connect the core knowledge and skills
of their major to real-world professional and civic contexts.

* Research Intensive (RIl): Curriculum-based active engagement in
a guided line of inquiry that adheres to some aspect of the
research or academic scholarship process and includes a research

Global deliverable.

Learning . Global Learning (GL): Students develop intercultural

competencies through analysis of symbiotic, international systems

and their impacts on humanity.

University of Central Florida Page 7

Service
Learning

HIP

Designations

Research

Intensive



Ex

Career Integration Course Designations

Career Foundations

Focuses on early career

exploration and introduction to

career readiness concepts

Piloting May 2025

&

UCF

Career Integration
Course Designations =

Career Services

Career Intensive

4 Options Proposed:
Focused on hands-on > Protessionalism,

application of NACE Career Communication,
Readiness Competencies Teamwork, & Critical

Thinking

(04
NACE.

National Association of Colleges and Employers

In development

¥

Foundations | Critical Thinking | Professionalism | Communication | Teamwork

University of Central Florida

Page 8
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Don’t Cancel That Class DONPT CANC
TRAT CLASS

« UCF faculty can a request a speaker to cover ENGAGE YOUR STUDENTS TODAY!

Don’t let unexpected absences
disrupt your students’ learning. Sign

career topic(s) when they need to cancel a Cancel That Class initiatvel

Transform your canceled class time
into a valuable career readiness

ClaSS session. Slots are filling up fast—

ensure your students stay on track.
Act now to secure your spot and
make every class count!

¢ Resea rCh O r i nte rn S h i p expe ri e n Ce "I found the sessions very helpful and learned mor A

about what Career Services makes available for
students. The emphasis on a current deficit in
graduates’ soft skills is one that needs to be

addressed in all of our classes.”
° P | a n for g rad u ate SCh OOI -Dr. Danielle Pratt, College of Undergraduate Studies

"] learned so much on how to better
prepare my students for their career.”

_ elu
e Career exp|orat|on o -.z' -Dr. llenia Colén Mendoza,

College of Arts and Humanities

CONTACT US:

® E m p I Oya bi I ity Ski | IS 0 (407) 823-2361 g careereducation@ucf.edu

University of Central Florida Page 9



TRAINING
OPPORTUNITIES




Classroom to Careers Track
FCTL Institute

ety ~Lew = - 3 Day Professional Development Track
‘ Select faculty participants attend a series of presentations and
working sessions on infusing career readiness in the

classroom and learning about Career Services resources and

support

Outcome
Faculty participants will submit their course for a review

process to receive one of two Career Readiness course

designation levels

University of Central Florida Page 11



SM

Career Champion:
Instructor-Level Recognition

2020-2021: Career Champions program pilot formed from
the UIABGEE project, focused on integrating NACE

Competencies into course syllabus

2025 Draft Program: New online training course on career

theory, NACE Competencies, and syllabus integration

Completers: Digital badge, completion certificate, and

letter of recognition to department chair

University of Central Florida

AR R TRK
NAGE GOMPETENGY
FAGULTY GHAMPION

-

L“% Career Services

UNIVERSITY OF CENTRAL FLORIDA

UNIVERSITY !
INNOVATION
ALLIANCE *n

Page 12



SKILLS FOR TODAY, SUCCESS FOR TOMORROW

 UCF Work+ connects learning and on-campus work

» Supports supervisors of student employees

* Provides tools for career-oriented opportunities
* Focuses on students balancing work and academics

» Supervisors help align tasks with career goals

* Turns on-campus jobs into growth opportunities

University of Central Florida

UCF WORKING
LEARNERS & THEIR
SUPERVISORS

UCF has 1,168

supervisors
« 3,733 student v

employees

Of these 3,733 working learners at
UCF, 3,163 are undergraduate

working learners.

TARRRRARRAARARARARARARAAN

l 2 1% \ l 33% \

OF WORKING OF WORKING

LEARNERS LEARNERS
ARE FIRST- ARE LOW-
GENERATION INCOME
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« Starting April 2025, Career Services will partner with ASC leadership to |
facilitate intensive career development training for coaches to foster Ccamps |

& Resource Behaviors

iIntentional career conversations between ASCs and their assigned s
StU d e n tS . Student’s

Specific Area of
Interest/Need

 UCF Currently employs 150+ Academic Succes Coaches

Health
& Well-Being

Academic-Career Engagement
Linkages & Involvement

» Assigns students with a college-based Academic Success Coach

s
§,
» Academic Success Coaching model: 3
(ASC) to work together from orientation to graduation

)

Balance

* Work together to establish goals/academic plans and monitor success
© Copyright. Dr. Jennifer Simner

* Assigned ASC is both academic advisor and success coach

* Training will include career development theory, assessment review and
univinterpretation, and strategies to respond/refer Page 14



CAREER
SERVICES
TECHNOLOGY




University of Central Florida Page 16



&

¥4 Career Services
Toolkit

FOR UCF FACULTY & STAFE

Welcome to our online resource library for UCF Faculty & Staff!

In this Career Services Toolkit, you will find lesson plans, presentations, and assignment ideas to include in your curriculum. We want to help your students connect their classroom experience to their
reers! Our modules are available for you to use and refer to in instructing your students on popular career topics and assign useful career readiness tasks

Start Here

Toolklt Modules

Resources
o)
Stay Up-to-Date

Our staff will share relevant news and upcoming events in Announcements. Those that are student-facing will be made available in Canvas Commons for you to import into

your course announcements. Review this How-To-Import-Announcements guide to start sharing Career Services news and events with your students!

For questions, please contact c reducation@ucf.edu

University of Central Florida

Career Services
Toolkit for
Faculty & Staff

 Online toolkit with instructional
materials and resources for
faculty and stafft:

« Sample lesson plans and
presentations

* Plug-and-Play
assignments and activities

* Access to resources to
support classroom and
advising activities

Page 17



“We now know that students need career readiness interventions early
and often in their campus experience, and that career readiness must be

iIntegrated into their classroom experience and across campus.”

Dr. Alexander N. Cartwright
UCF President




University of Central Florida

Thank you!

Emily Flositz

Emily.Flositz@ucf.edu

Page
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Employer Feedback:
1. How and how often is employer feedback on industry
needs currently cultivated?

2. What is the best way moving forward to understand
workforce opportunities?

3. What sectors is insight more needed?

\\\\\\\\\\/




Q CareerSource
<p E> CENTRAL FLORIDA

THANK YOU

Phone: 800.757.4598
Website: www.CareerSourceCentralFlorida.com

CONNECT WITH US
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